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APPLICATION FOR MEMBERSHIP

Date: / /2010 Level of Membership: Full

Name of Organisation:

Associate:

Other Trading Names (if any):

Contact Person:

Alternate Contact:

Mailing Address:

Title:

Title:

Physical Address:

Telephone: () Facsimile: (_ )

e-mail:

Type of Company: Limited Partnership

Other (please explain)

Sole Trader

Date of Establishment:

Please describe your main business activity:

No. of Employees: Full time: Part time:

Value of sales from previous financial year:

Under $500,000 $500,000 - $2 million

$5- 15 million $15 — 50 Million

Company Website:

Geographic Markets presently exporting to:

$2 — 5 million
$50million plus

Priority regions for future export:




Please list any other industry groups or organisations that your company belongs to:

1.

2.

3.

Please list any other companies or trusts that your company is affiliated with or connected to:

1.

2.

3.

Please list any Quality Programs your firm is certified with (i.e. CERTNZ, GMP):

1.

2.

3.

| hereby state that if | am accepted as a Natural Products NZ member, our company will make every
effort to abide by the attached Code of Conduct.

Signed: Position: Date:

NB: You will be invoiced your membership fee upon acceptance of your membership application and it
is expected that fees be paid by 20" of the following month.

If you have any queries regarding this form please contact Michelle Palmer at Natural Products NZ:
michelle@naturalproductsnz.orq Please post this form to Michelle Palmer, Natural Products NZ,
P O Box 358 Blenheim or fax to 03 577 8626.
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CODE OF CONDUCT

This Code of Conduct reflects the ethics of Natural Products New Zealand Inc (NPNZ). All members
of NPNZ espouse a commitment to the values of personal integrity, ethical corporate behaviour and
the holding of customer/consumer safety paramount.

Only an active and supportive membership that shares a commitment to responsible action and
business practices can give real meaning to the Code of Conduct and make the code reflective of a
vital and growing New Zealand Natural Products Industry.

Conformity
All members must conform to the Constitution, Code of Conduct and any other policies of NPNZ.

All members must conform to all the regulatory requirements of their respective local body and the
relevant central government regulations.

Business Practices

All business transactions must be conducted in a fair and truthful manner, including all dealings with
customers and suppliers.

Members will not engage in false or misleading advertising, including website contents.
Members may not infer NPNZ endorsement of any of their products.

Members may identify themselves as having NPNZ membership in promotional and marketing
material.

Members should never discuss or exchange information related to those areas that are generally
regarded as unlawful or in violation of the Fair Trading Act such as;

e Prices or pricing

e Allocation or division of markets or customers

e Boycotts or agreements not to deal with competitors, customers or suppliers

e Terms of trade such as credit terms, discounts

Members should conduct themselves in a professional manner with all competitors and regulatory
agencies/authorities

Co-operation and Collaboration

Members are encouraged to actively promote the industry in a positive and collaborative manner
and participate in industry related issues.

Violation

Should the conduct of any member (or its employees) become prejudicial to the character and
welfare of NPNZ, or if any member exhibits conduct in any way contrary to or in violation of this
code or the Constitution of NPNZ, then such conduct will be referred to the Executive Board of
NPNZ.

The Executive Board of NPNZ will give due consideration with a possible outcome of its
consideration being suspension or expulsion of membership as defined with the Constitution.

Should the nature of the conduct or violation be significant the Executive Board of NPNZ may be
obligated to refer the conduct or violation to the regulatory body to protect the interests of not only
the membership of NPNZ but also that of consumer and the industry as a whole.



